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Editorials 


CHRISTMAS TIDINGS 


“. . . And it came to pass, that when they were 
there, her days were accomplished, that she should be 
delivered. And she brought forth her first-born son, 
and wrapped Him up in swaddling clothes and laid 
Him in a manger, because there was no room for 


them in the inn. 


.. . And suddenly there was with the angel a 
multitude of the heavenly host, praising God and 
saying: ‘Glory to God in the highest; and on earth 


peace to men of good will.’ 


“... And it came to pass, that after the angels de- 
parted from them into heaven, the shepherds said 
one to another: ‘Let us go over to Bethlehem’; and 
they came with haste; and they found Mary and 
Joseph, and the infant lying in a manger; and the 
shepherds returned, glorifying and praising God for 
ll the things they had heard and seen.” 


Today the world is small and communications all 
ut instantaneous, So much so that we are able to 
ount for ourselves our many blessings as compared 
ith the sufferings and misfortunes of the majority 
| the people in other parts of the world. 


During this holy season commemorating the birth 
1 Christ, author of love and charity, it might be well 
» reflect momentarily at least, on why Almighty God 
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has chosen you (me) to live in this wondrous land 
and what we are doing personally to preserve this 
land of the free and the brave (truly the promised 
land) for our children and theirs. 


And, having thus reflected, may we suggest a spe- 
cial prayer of thanks to the Infant Babe that you 
were guided (or born) to labor in this most marvel- 
ous of all industries, providing the most varied and 
appealing diet ever known to man... and, from a 
personal standpoint even more appealing, peopled 
with the nicest people in the world. If for a mo- 
ment, dear friends, you would doubt that, make 
with us sometime the convention swing we have just 
concluded. The man-to-man friendship and under- 
standing, the gentle and gracious good will of the 
ladies, will open the heart of any man and condition 
the mind perfectly to receive the message of the 
Christ Child. 


Should we then attempt to record here our thanks 
to the many, many individuals, firms and organiza- 
tions who have helped us along the way this year 
with friendship and understanding, it would be 
never ending. Our simple and sincere hope is that 
the Spirit of Christmas will remain with you always 
and that CANNING TRADE will have the privilege 


and honor of serving you for many years to come. 
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NFBA CONVENTION 


Newly elected 1961 officers of the National Food Brokers 
Association Left to Right—Third Vice Chairman—R. S. 
Prewitt, McElroy & Prewitt Company, Des Moines; Mem- 
ber at large on the Executive Committee— J. W. Mailliard, 
Ill, Mailliard Schmiedell, San Francisco; National Chair- 
man, George C. Cook, The Harry B. Cook Company, Balti- 
more; First Vice Chairman, R. L. Fitzwater, Jr., R. L. Fitz- 
water & Associates, Camden, N. J.; and Second Vice Chair- 
man, J. E. Raley, Jr., Raley Brothers, Inc., Atlanta. 


Kintner Offers Personal Guides for Compliance 
with Brokerage Section R-P Act 


Earl W. Kintner, chairman of the 
Federal Trade Commission, carried 
his personal program of education di- 
rect to the food brokers in his address 
before the 57th Annual Convention of 
the National Food Brokers Association 
in Chicago, December 10. In his ad- 
dress Mr. Kintner stated that these 
suggestions are not yet part of the 
official Guides Program of the Federal 
Trade Commission (similiar to those 
issued recently covering Section 2(d) 
and 2(e)). He said “they have not re- 
ceived the approval of the Commis- 
sion. I am making them available to 
you today in my personal capacity as 
chairman of the Commission, and I 
alone must take full responsibility for 
them.” He remarked that he was hope- 
ful that the Commission will later 
issue guides with any improvements 
which may be required, somewhat 
along the lines of the suggestions made 
at this time. 


Mr. Kintner made his address before 
a capacity audience. As is usual, at 
this one day meeting of the Brokers, 
every seat—over 2,000 of them, this 
year in the recently enlarged ballroom 
of the Palmer House, was filled, and 
there were brokers almost as far as the 
eye could see standing and in the 
balcony. It is said there were nearly 
3,000 brokers in attendance at the 
Convention this year, and that there 
have never been so many principals 
before. 


GUIDES 


In leading up to the presentation 
of the Guides, Chairman Kintner dis- 
cussed the phylosophy of his enforce- 
ment program—a combination — of 
vigorous enforcement with an_ inten- 
sive program of business education. 
That program; he said, carried on dur- 
ing his 18 months of office, resulted 
in the past fiscal year, (July 1959 to 


June 1960) in a record number of 
formal proceedings. The 130 Robin- 
son-Patman Act complaints issued 
were almost double the number issued 
the year before. In the food products 
industry alone, he reminded his audi- 
ence, the Commission issued 87 new 
complaints, and by far the largest 
number (45) were issued under Sec- 
tion 2(c) the brokerage clause. 

Here are Mr. Kintner’s “suggestions” 
intact: 
1. As a general rule, a seller may not 
pay brokerage or other compensation 
to the buyer in connection with the 
sale of goods in interstate commerce.' 


'This also applies to the payment of broker 
age or other compensation by the buyer to the 
seller in connection with the sale. This situa 
tion is seldom encountered, and, in the in 
terests of brevity and clarity, the discussion is 
limited to payments or “reductions made b) 
the seller, 

Questions relating to payments by the buye: 
may be resolved by substituting ‘buyer’ for 
‘seller’ and “seller” for ‘“‘buyer’’ in’ these 
suggestions. 


Participants in the special food brokers meeting on In 
stitutional and Industrial Sales sponsored by the NFBA 
committee on these fields. Left to right, Harold Van Zyl. 
Director of Purchases, Curtiss Candy Company; Graham T 
Brown, National Sales Manager, Industrial Products, Frank 
lin Baker Division, General Foods Corporation; Donald 
Irwin, Jr., President, Association of Institutional Distribu 
tors; and Norman E. Bess, Executive Vice President, Insti 
tutional Food Manufacturers Association. At the podiun 
is the NFBA Committee Chairman, Firmin C. Deibel, Gen. 
eral Ingredients, Inc., Cleveland. 
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This is true whether the payment 
is made directly or indirectly or 
whether it is made in the form of a 
payment or in the form of a reduction 
in price in lieu of the payment. The 
law is also violated by the buyer in 
receiving the payment or discount. 
2. The seller may not pay directly to 
the buyer brokerage or other compen- 
sation in connection with a sale. 

There have been two principal 
situations in which direct payments 
have been questioned. 

(a) When a broker or other sales 
representative or intermediary pur- 
chases goods for his own account 
rather than acting as an agent for 
the seller in the sale of the goods, he 
is clearly the buyer and the seller may 
not pay a commission to him on these 
purchases. If the broker also in other 
transactions in making sales for the 
seller as a broker, the seller may pay 
commissions on such other sales. 

(b) In some cases, payments alleged 
to have been made for services per- 
formed by the buyer have been de- 
clared unlawful payments of brokerage 
because the services, such as warehous- 
ing or reselling, were of a kind that 
the buyer would ordinarily perform 
for himself. These holdings do not 


preclude the use of legitimate coopera- ° 


tive merchandising plans. 


3. The seller may not pay brokerage 
or other commissions in connection 
with the sale of goods to an intermedi- 
ary who represents or is controlled by 
the buyer, 

The problem here has been whether 
the intermediary represents or is con- 
trolled by the buyer, Several examples 
where the intermediary has been held 
to represent or be controlled by the 
buyer follow. 

(a) The broker was a_ partnership 
whose partners owned virtually all of 
the stock of the buyer corporation. 
Brokerage fees were not paid over to 
the buyer corporation but were dis- 
‘ributed to the partners as individuals. 
‘Nevertheless, it was held that the 
cller’s payments of brokerage to the 
rokerage partnership were illegal. 

(b) A broker acted as the agent for 
‘veral buyers although he received no 
ces from them in connection with 
urchases made for them. Neverthe- 
ss, he could not lawfully receive a 
mmission from the sellers on these 
‘urchases, 

(c) A broker under contract with 
suyers supplied them with market in- 

mation and purchased for them for 
small monthly fee. He placed orders 
ith sellers for goods and obtained 
rokerage fees from the seller which 
ere credited to the buyers’ account. 
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The seller was prohibited from _pay- 
ing the fees. 


(d) In a situation similar to the last 
one, all of the buyers advertised a 
common trade mark. The broker ob- 
tained fees from the seller for adver- 
tising the trade mark and passed the 
fees on to the buyers. Here again, 
the seller could not lawfully make the 
payments. 

(e) All of the stock of a brokerage 
concern was owned. by the buyers. All 
of the fees obtained by the brokerage 
concern were required to pay its ex- 
penses. The seller was prohibited 
from paying fees because the broker- 
age concern represented the buyers. 

(f) A broker represented both the 
buyer and the seller and divided its 
charges equally between the two so 
that in effect the buyer and seller each 
paid half of the brokerage fee. The 
payments by each were prohibited be- 
cause they were payments to a repre- 
sentative of the other party to the 
transaction. 


4. A seller's broker may not pay all 
or part of the brokerage to the buyer 
either directly or through a reduction 
in price by the seller. 


This point was settled in a case 
where the buyer demanded a lower 
price than the seller was willing to 
accept. 


REGISTERED _TRADE-MARK 


A seller’s broker was charging a 5% 
commission for handling the seller's 
product; in order to make a sale of 
significant quantities of the product 
to a particular buyer who would not 
pay the seller’s going price, the seller 
agreed to lower the price if the broker 
would lower the commission; the 
broker agreed and a series of sales to 
the particular buyer were made on 
this basis. 

It was held that the broker violated 
the law. 


5. A seller may not reduce his price 
on the grounds that he has not paid 
brokerage or other commission on the 
sale. 


Generally the fact that the reduction 
in price was based on a savings in 
sales commission has been proved by 
the fact that the price was reduced the 
amount of the commission, but the 
rule would apply also where the price 
was reduced by only part of the com- 
mission or reduced more than the 
amount of the commission if this were 
the actual basis of the reduction. But 
a seller is not required to use brokers 
at all or to pay any given percentage 
as a brokerage fee. 


6. Is cost justification a deefnse? 


No. It is no defense to violation of 
2(c) for a seller to show that a reduc- 
(Continued on page 10) 
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CANNING MACHINERY OF QUALITY 


PEAS — LIMA BEANS — TOMATOES — STRING BEANS 
APPLES — CHERRIES — BERRIES — ETC. 


Manufacturers of the Famous 


‘‘Monitor’’ 


WHIRLPOOL BLANCHER 
PEA CLEANER 
ELEVATORS 


AND MANY MORE 


CHERRY PITTER 
TOMATO WASHER 
GRADERS 


HUNTLEY MANUFACTURING CO. 
BROCTON, NEW YORK 


‘‘Monitor’“’ 
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BROKERS CONVENTION 


(Continued from page 9) 


tion in price in lieu of brokerage or 
the payment of brokerage to the buyer 
could be justified through savings in 
cost of manufacture, sale or delivery. 


7. Is meeting competition in good 
faith a defense? 

No. A seller charged with a violation 
of Section 2(c) may not defend his 
actions by showing that the alleged re- 
duction in price in lieu of brokerage 
or the payment of brokerage to the 
buyer was made in good faith to meet 
an equivalent reduction or payment 
made by a competitor. 


8. Can a broker or other representa- 
tive of either the buyer or seller be 
held for violating this law? 

Yes. ‘The buyer’s or seller’s broker or 
other intermediary in the sale of goods 
who receives or passes on the broker- 
age fee or other commission from one 
party to the sale to the other violates 
the law in so doing. 

For example: B, acting as the seller's 
broker, passes on part of his brokerage 
fee to the purchaser. B violates the 
law. The buyer in receiving brokerage 
and the seller in paying a brokerage 
fee to the buyer also violates the law. 


RETAILER'S VIEW 

Henry Bison, Jr., general counsel, 
National Association of Retail Grocers, 
told the audience “we regard the 
brokerage clause as indispensable in 
preventing harmful price discrimina- 
tion.” Without it, he said, the Robin- 
son-Patman Act would be virtually 
useless. He remarked that the broker- 
age section is of great concern to re- 
tailers because the basic purpose of 
the brokerage provision is to stop price 
discriminations as distinguished from 
price reductions. “It is intended to 
prevent favored buyers from receiving 
unfair price advantages denied their 
competitors.” 


Warming to his theme, he posed a 
series of questions “if brokerage com- 
missions can be reduced, if so-called 
savings in sales expenses can be made, 
if brokers are willing to take less com- 
pensation, and if suppliers can reduce 
or even eliminate brokerage payments, 
then WHY cannot all buyers share 
alike in these savings? Why should 
there be a small preferred group of 
buyers who receive such benefits and 
another large group which are denied 
them? What kind of reasoning can 
possibly justify creating a group of 
second class customers who are con- 
stantly compelled, against their will, 
and without their knowledge, to bear a 
growing disproportionate share of sup- 
plier’s selling expenses?” 


MANAGEMENT CONFERENCE 

National Chairman, H. G. Alexan- 
der, Jr., in the annual address of the 
National Chairman, referring to the 
unqualified success of NFBA’s first 
Mid-year Management Conference held 
in Washington, D. C., last May, an- 
nounced that plans had been com- 
pleted to hold the Second Mid-year 
Conference in San Francisco in mid- 
June of 1961. The exact dates, he said, 
would be announced later. 

He announced further that the next 
Annual Convention of NFBA would be 
held in Chicago from December 9 thru 
13, 1961. He said that more food brok- 
ers have participated in the 1960 con- 
vention than ever before, and are using 
more Loop hotels than at any time in 
the past. 

NFBA membership, he said, con- 
tinues its growth pattern, recording 
1,970 food broker member firms as of 
that date. 


PRESIDENT’S REPORT 
When President Watson Rogers 
mounted the podium, the audience 
rose to its feet as one man, an indica- 
tion of the high regard in which this 
popular Association executive is held 
by the membership. Mr. Rogers told 


his audience that food brokers have 
the greatest opportunity for sales 
growth and development in the history 
of the food industry. That opportu- 
nity he said, applies of course, only to 
those brokers who have a modern op- 
eration and apply and develop only 
the best management technique. He 
emphasized the need for constant at- 
tention to doing an effective sales and 
merchandising job, and outlined NF- 
BA’s long-term program to help its 
members continually improve their 
services. 

The Association executive cited 
studies now being conducted for food 
brokers at the University of Delaware 
and Georgetown University to help 
brokers improve their office procedures. 

Emphasizing the spirit behind NF- 
BA’s activities, he said “We must con- 
tinually strive to develop ideas for im- 
provement in every way possible. To 
the broker who feels he already knows 
all the answers and thinks he is so 
good he can’t learn from others, we can 
only offer our sympathy.” 


As part of his remarks, Mr. Rogers 
departed from tradition intro- 
duced three men who participated in 
some of this year’s more important pro- 
grams for food brokers: Mr. Alan Ran- 
dall, senior marketing executive of 
Ketchum, McLeod & Grove. well 
known advertising agency, gave a five 
minutes’ report of the results of a na- 
tional survey of food broker opinions 
regarding national advertising and 
promotion. As a result of these opin- 
ions, Mr. Randall said, “Better han- 
dling of display materials, more con- 
sideration concerning lead time, media 
selection, more broker agency contacts, 
more consultations and liaison, and 
better agency-broker understanding 
should result. The results of the joint 
survey have just been published in 
book form. The volume has been sent 
to all major grocery manufacturers, 


(Continued on page 19) 


Three of the Food Industries top Executives meet as par- 
ticipants in NFBA’s 57th Annual Convention held in Chi- 
cago. Left to right Clarence Adamy, Executive Vice Presi- 
dent, National Association of Food Chains; Watson Rogers, 
President, National Food Brokers Association; and Milan 
D. Smith, President, National Canners Association. 
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CANNERS CONVENTION 


National Convention 
Preview 


The 1961 Canners Convention will 
present a well-rounded program of in- 
terest to research and marketing per- 
sonnel as well as top management in 
the food industry. 

The Convention will be held Janu- 
ary 22-25 in Chicago, with the Conrad 
Hilton Hotel as headquarters for the 


National Canners Association and the — 


Canning Machinery and Supplies As- 
sociation. In addition to members of 
those two groups, the Convention is 
expected to attract a big attendance 
from buyers and brokers, for whom 
N.C.A. is making hotel reservations. 

In announcing the schedule of 
events for the 1961 Convention, the 
N.C.A, explained that the Convention 
format has been designed not only to 
present top speakers on topics of cur- 
rent interest but also to leave the after- 
noon and evening hours free for the 
traditional — canner-broker-buyer-sup- 
plier meetings. 


N.C.A. plans to present attendance 


prizes—in the form of “canned money” 
—at each of its program sessions. 

It is expected that attendance at the 
Convention will start to build on Sun- 
day, January 22. The C.M.&S.A. plans 
to open its annual exhibit—The Can- 
ners Show—that afternoon. 


MONDAY SCHEDULE 


George Romney, president of Ameri- 
can Motors Corporation, has been an- 
nounced as the principal speaker at 
the N.C.A. Annual Meeting which will 
lormally open the Convention on 
January 23. Mr. Romney is scheduled 
to review the general economic situa- 
tion and to suggest the outlook for 
i961. 

At the Annual Meeting also, N.C.A. 
will elect officers for 1961 and the 
official Convention resolutions will be 
oted. 

Another regular Convention feature 

-the Food Editors Conference—will 
he held Monday afternoon, following 
‘| special luncheon at which the hosts 
will be members of the Consumer and 
lrade Relations and Consumer Serv- 
ice Committees. After their program, 
the food editors will be conducted 
through the C.M.&S.A. exhibit by 
guides from the ranks of The Forty- 
Niners organization. The 1960 Mrs. 
America will attend the Food Editors 
Conference and will report on the 
leading part played by canned foods 


in the recipes submitted by Mrs. Amer- 
ica contestants. 

The Convention schedule, starting 
Tuesday, will present breakfast ses- 
sions devoted to scientific research, 
raw products problems, and market- 
ing. Each of these technical sessions 
will start at 8:30 a.m. and be over by 
noon. 


TUESDAY SCHEDULE 


The schedule for Tuesday, January 
24, lists a Research Session on canned 
foods in the diet, a Raw Products Ses- 
sion on mechanical harvesting and 
handling of tomatoes, a Marketing Ses- 
sion on the institutional market for 
canned foods, and the Fishery Prod- 
ucts Program. 


RESEARCH SESSION—The meet- 
ing on canned foods in nutrition will 
be opened by a discussion by Charles 
Glen King, director of The Nutrition 
Foundation, on “Modern Trends in 
the Nutritive Quality of Food Sup- 
plies Here and Abroad.” Dr. Emil N. 
Mrak, chancellor of the University of 
California at Davis, will speak on the 
subject “Foods are Chemicals,” and 
Dr. K. F. Meyer, former director of 
the Hooper Foundation for Medical 
Research, at the University of Cali- 
fornia, will talk on “Food Technology 
throughout the World and its Con- 
tribution.” 

RAW PRODUCTS SESSION—This 
session will cover recent developments 
in mechanical harvesting and handling 
of tomatoes and a_ discussion of 
Drosophila control problems. Mem- 
bers of the N.C.A. Raw Products Re- 
search Committee will serve as panel- 
ists. 

MARKETING — SESSION — James 
Scully of the Leo Nejelski & Co., mar- 
keting research analysts, will present 
the first public report on a survey of 
the institutional market for canned 
foods, a study conducted under the 
sponsorship of the N.C.A. Consumer 
and Trade Relations Program. J. B. 
Weix, Jr., Chairman of the C.&T.R. 
Committee, will then describe how 
canners should adjust their marketing 
practices so as to take full advantage 
of the institutional market. The con- 
cluding presentation on this session 
will be made by an_ institutional 
wholesaler who will describe the prob- 


THE CANNING TRADE e December 19, 1960 


lem of selling canned foods to the 
institutional market. 


FISHERY PRODUCTS SESSION— 
“Free or Controlled Trade in the In- 
ternational Market” will be the sub- 
ject of a debate between expert advo- 
cates of the free trade and protection- 
ist sides of the foreign trade issue. 

STATISTICAL QUALITY CON- 
TROL—The one afternoon program 
of the Convention will constitute a 
discussion of the applications of sta- 
tistical quality control in canning op- 
erations and new developments and 
concepts in SQC techniques. 


WEDNESDAY SCHEDULE 


On Wednesday, January 25, N.C.A. 
will present a Research Session on 
plant maintenance and sanitation, a 
Raw Products Session on the indus- 
try’s Pesticide Screen Program, and a 
Marketing Session on trade practices 
in the food industry. 


RESEARCH SESSION—The N.C.A. 
Research Laboratories in cooperation 
with the C.M.&S.A. are planning an- 
other “Canned Foods Problems Clin- 
ic,” this one stressing the importance 
of plant maintenance and sanitation, 
and how to establish effective pro- 
grams. Canners have been asked to 
write to the N.C.A. Laboratories about 
questions they would like to have an- 
swered at this session. 


RAW PRODUCTS SESSION—The 
Pesticide Screen problem and _pro- 
gram will be discussed from the ex- 
periment station point of view, the 
regulatory point of view, and from 
the point of view of canners and 
growers. 


MARKETING SESSION — There 
will be a report on the FTC inquiry 
into marketing of canned fruits and 
vegetables, and a discussion of the 
outlook for legislation affecting trade 
practices in the food industry. 


CONVENTION NOTES—National 
Canner Association calls the attention 
of those who have not yet made their 
room reservations for the National 
Convention to do so immediately. 
Rooms will be assigned on the first- 
come-first-served basis. NCA further 
advises those who intend to fly or to 
take a train to Chicago, to make their 
travel reservations without delay, since 
the time for the Convention is fast 
approaching—January 21 thru 25. 


Michigan Canners & Freezers As- 
sociation will hold its Spring Meeting 
at the Whitcomb Hotel, St. Joseph, 
June 11 and 12, 1961. The Fall Meet- 
ing of the Association will be held at 
the Pantlind Hotel, Grand Rapids, 
November 20 and 21, 1961. 
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HIS hard-shelled fellow has a right to 

be happy as you-know-what. For 
Mr. Clam’s shell is an open-and-shut 
case of a container that does what it is 
supposed to do . . . best! 


The Canco team . . . thoughts for food! 


In the food field, Canco containers do 
what they are supposed to do . . . best! 
Behind every Canco success story are 
the experts who made it possible— 
Canco’s aggressive team of research, 
manufacturing and marketing experts 
. . . the most experienced group in the 
container industry. Their knowledge of 
food processing and consumer needs has 
resulted in the leading packages of today 
and assures you that the great contain- 
ers to come will come from Canco. 


To help boost your profits, put the 
Canco team to work on your packaging 
problems. 


iREAT CONTAINER IDEAS COME FROM 


CANCO DIVISION 


AMERICAN CAN COMPANY 
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CONTINENTAL CAN WINS 
MERGER SUIT 


United States District Judge Fred- 
erick Van Pelt Bryan dismissed on 
December 8th the complaint of the 
Department of Justice charging Con- 
tinental Can Company with violation 
of the Clayton Act for its acquisition 
of the Hazel-Atlas Glass Company. 
The anti-trust suit was brought to 
trial in June of 1960; the suit at- 
tacked the merger of Hazel-Atlas with 
Continental in September, 1956. 

In the announcement of his deci- 
sion, Judge Bryan noted: “The evi- 
dence adduced by the government is 
insufficient both qualitatively and 
quantitatively to establish that this 
acquisition has violated Section 7 of 
the Clayton Act in any respect.” 
Commenting on the decision, Gen- 
eral Lucius D. Clay, Continental's 
chairman of the board, said: “We have 
always been convinced that the ac- 
quisition of Hazel-Atlas has fostered 
rather than lessened competition, and 
therefore has contributed to the gen- 
eral welfare of industry. I consider 
Judge Bryan’s decision a vindication 
of our judgment.” 


Winneconne (Wis.) Corporation has 
sold its canning plant to the Winne- 
conne Electro Marine Corporation, 
which will be remodeled for use other 
than as a canning plant, according to 
Raymond Weber, president of the 
canning firm. Winneconne Corpora- 
tion has purchased the Reeseville 
plant from the Brownsville Canning 
Company and will can peas and corn 
at this plant in 1961. H. W. Soldner. 
who has been plant superintendent at 
Reeseville for some years, will con- 
tinue in that capacity for the Winne- 
conne Corporation. 


Dulany Foods, Inc., (Fruitland, Md.) 
has completed construction of an ad- 
ditional 3 million pounds of zero stor- 
age space at its Exmore, Virginia fro- 
zen food plant. The new building is 
136’ x 110’ x 19 and has an effective 
16 feet of stacking height for palletized 
frozen foods. Completion of the build- 
ing will now permit the storage of 9 
million pounds of frozen foods which 
can be warehoused at the Exmore 
plant. 
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Brokers Merge—Morrow Brothers, 
Inc. and Weber Marketing Enter- 
prises, New York food brokers, have 
merged their operations and will oc- 
cupy new quarters at 80 W. Broad 
Street, Mt. Vernon. The consolida- 
tion will offer clients increased sales 
and merchandising service in New 
York and adjacent area. Weber. Mar- 
keting was formerly a subsidiary of 
of Otto Weber Associates. Wesley 
Morrow and Walter Morrow of the 
Morrow Organization, have been elect- 
ed president and executive vice presi- 
dent, while Roland A. Ries and Jack 
F. Heilberger of the Weber firm, have 
been named chairman of the Board 
and executive vice president respc- 
tively. 


W. Dixon Leatherbury was named 
president of the Eastern Shore Can- 
ning Company, Machipongo, Virginia, 
at a recent meeting of the Board of 
Directors. Dixon succeeds his late 
father, A. T. (Lon) Leatherbury, 
whose untimely death was recorded in 
tne November 14 issue of this publi- 
cation. J. Clyde Dunton now becomes 
vice president of the firm and_..will 
also have charge of sales. George R. 
Mapp, one of the original founders 
of the company with “A. T.,” remains 
secretary-treasurer. The firm, whose 
reputation was established on canned 
lima beans, now packs sweet and 
white potatoes; tomatoes, and tomato 
juice. 


Royal City Foods, Ltd., operators of 
canning and freezing plants in New 
Westminster and Chilliwack, B. C., 
Canada, have begun construction of 
a new $750,000 freezing and cold stor- 
age plant in Burnaby, B. C., for its 
Delnor Frozen Food Division. ‘The 
plant, located on a 1014acre tract, is 
expected to be in operation for the 
1961 packing season. 


Pet Milk Company—Cal E. Hill has 
been appointed purchasing manager 
for the Food Products Division, Pro- 
duction, of the Pet Milk Company. 
In addition to his responsibilities as 
purchasing manager, Mr. Hill will con- 
tinue to supervise the procurement of 
fruit for the company’s Pet-Ritz and 
Swiss Miss frozen pies. 


Minnesota Canners & Freezers As- 
sociation, at its Annual Convention 
held in Minneapolis, December 1, 
elected the following officers: John 
Hammel, Owatonna Canning Com- 
pany, Owatonna, President; Charles 
A. Brown, Olivia Canning Company, 
Olivia, Vice President; and George A. 
Borg, Northland Canning Company, 
Cokato, continues as Secretary-Treas- 
urer. 


Florida Canners Association will 
hold its 30th Annual Convention at 
the Diplomat Hotel, Hollywood-by- 
the-Sea, Florida, October 19-21, 1961. 


The Raw Products Conference for 
Wisconsin Canners will be held in 
Madison, February 7, 8 and 9, 1961, 
The Conference will open with an 
afternoon session on February 7, which 
will be devoted to beets and carrots. 
Morning and afternoon sessions on 
the 8th will relate to peas and corn 
and subjects of general interest to 
field men, and the concluding session 
on February 9 will cover snap beans 
and additional reports on corn. 


John H. Hansen, vice president and 
treasurer, U. S. Products Corporation, 
San Jose, California, has been elected 
to membership in the Controllers In- 
stitute of America, a non-profit man- 
agement organization of controllers 
and finance officers from all lines of 
business. 

Westgate-California Corporation, 
San Diego processor of “Breast O’ 
Chicken” tuna and “Purr” cat food, 
has purchased Girards, Inc., San 
Rafael, California, processors and 
bottlers of french dressing and season- 
ed salad oils. The Girard plant will 
be moved to San Diego in the spring 
to become a part of the new Food 
Processing Center of Westgate along 
the Bay front of San Diego Harbor. 


American Home Products Corpora- 
tion has acquired the assets and busi- 
ness of Franklin Foods, Inc., Ann 
Arbor, Michigan, processors of pea- 
nuts and other varieties of nuts, 
through an exchange of stock. The 
present management will be retained 
and the operations integrated with 
the American Home Foods Division 
of American Home Products Corp: 
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Utah Canners Association will hold 
its Annual Convention at the Hotel 
Utah, Salt Lake City, on Friday or 
Saturday, March 3 or 4, 1961. 


Ferry-Morse Seed Company through 
its executive vice president David 
Cuthbertson, has announced the pro- 
motion of three staff members to new 
posts, effective January 1. Leslie 
Crosby, formerly assistant bulk sales 
manager, Western Division, becomes 
assistant national sales manager of the 
Package Seed Division with headquar- 
ters in Fulton, Kentucky. Joseph 
Sanders, formerly regional manager, 
Southern California, becomes assistant 
bulk sales manager, Western Division: 
the Sanders reside in Cupertino. Earl 


Campbell, formerly bulk sales repre- - 


sentative and regional sales supervisor, 
becomes regional general sales man- 
ager in Los Angeles. The Campbells 
reside in Glendora. 

F. H. Langsenkamp Company of 
Indianapolis, manufacturers of food 
processing equipment, have announc- 
ed the appointment of James Q. 
Leavitt Company, 410-25th Street, 
Oakland 12, California, as their ex- 
clusive distributors for canning equip- 
ment in the States of California, Ore- 
gon, and Washington. The appoint- 
ment became effective on November 
15. 


CANS A MINUTE... aT 
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slivers getting into your product. 


Ideal for canners, frozen food processors, bakers, or 
any users of liquid or semi-paste product . 
product that will drain through a 4” opening. Provides 
cleaner, more efficient handling—no loss due to spilling 
or splashing of product. Equipped with stainless steel 
underpan 60” x 20” x 15” wide, 34 hp motor, 806 Ibs. 


net weight, pump optional. 


The ‘101°’ Automatic Can Opener is one of a complete 
line of Langsenkamp machines for food processors which | 
also includes manually-operated can openers and auto- 
matic can crushers. Write for full details. 


F.H.LANGSENKAMWMP CO. 


227 E. SOUTH ST. + INDIANAPOLIS 4, INDIANA 


The new Langsenkamp “101” Can 

Opener is completely automatic 
. .. does the work of four men. Depending on the prod- 
uct’s consistency, it can open, drain and rinse up to 20 
No. 10s a minute. Positively eliminates the chance of can 


H. J. Heinz Company proposes a 
three-for-one split in the common 
stock, subject to the approval of 
stockholders at a February 2 meeting. 
A quarterly dividend on the Heinz 
common of 75¢ will be paid January 
10 to stockholders of record December 
20. The company has just completed 
its best six months in its history. 


Hazel-Atlas—Harry J. Mullany has 
been named general manager of man- 
ufacturing for the Hazel-Atlas Glass 
Division of Continental Can Com- 
pany, Wheeling, West Virginia, ac- 
cording to W. M. Cameron, executive 
vice president of the Glass and Plas- 
tics Group. Mr. Mullany has had 24 
years of experience in glass container 
manufacturing, and most recently was 
vice president in charge of operation 
for the Thatcher Glass Company. 

Cooperative Food Distributors of 


America has accepted for membership 
the following retailer owned food dis- 


tributors: Associated Grocers of Ne- 
braska, Gering, Nebraska, managed 


by George R. Harpole; Associated 
Grocers, Inc., Baton Rouge, Louisiana, 
managed by Sam S. Politz; and Associ- 
ated Grocers Cooperative, Inc., Ma- 
lone, New York, managed by Leo 
Dufort. The three wholesalers service 
a total of 198 member retailers in 
their combined operating territories. 


. . for any 


WITH 
‘Attractive 


BEDFORD,VIR 


Food & Drug Compliance—Proces- 
sors of glacé and maraschino cherries 
have complied with a U. S. Food and 
Drug Administration order that use of 
Food-Drug-Cosmetic Color Red No. 1 
be discontinued, J. P. Freeman, presi- 
dent of the Maraschino Cherry & 
Glacé Fruit Association, has stated. 

Freeman quoted John L. Harvey, 
U. S. Food and Drug Administration 
deputy commissioner, as having ob- 
served that any foods containing: the 
color previous to Saturday, November 
26, need not be removed from the 
market for direct consumer or further 
manufacturer use. Red No. | is only 
used in small amounts in foods, drugs 
and cosmetics, and the additive itself 
is deemed by the government to be 
“not an acute toxic substance,” Free- 
man said. 

The color has been used, in very 
small amounts, in the coloring of 
some glacé and maraschino cherries, 
Freeman continued. Present inven- 
tories colored previous to November 
26 may be used. Stock which is pro- 
cured from the supplier and which has 
been processed with the color prior to 
November 26 may also be used. 


National Can Corporation has de- 
clared a 69% stock dividend, payable 
December 30 to stockholders of rec- 
ord December 16. 


INLA 
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MARKET NEWS 


NEW YORK MARKET 


Concern Over Supply Prospects—Buy- 
ers Come into the Market for Top Grades 
—Demand Strong—Prices Hold 


By “New York Stater” 


New York, December 16, 1960 
THE SITUATION.—Canned foods 
have continued to show contra-seasonal 
activity, with distributor interest in of- 
ferings for shipment after Jan 1 ac- 
counting for a good deal of the current 
activity. Chains and wholesalers are 
showing particular concern over supply 
prospects in standard corn and_ peas, 
and are coming into the market for 
extra standards and fancies to augment 
their over-all holdings where they find 
it impossible to locate standards at 
competitive price relationships. West 
Coast fruits have been rather neglect- 
ed, with no particular fears of any 
over-all shortage, and buyers have also 
been operating only in limited fashion 
in canned fish, after having covered 
holiday needs for fish specialties. 


THE OUTLOOK.—Distributors 
who use standard canned food staples 
as price leaders in their retail mer- 
chandising are showing more interest 
in green beans, now that the shortage 
of peas and corn has reached the point 
where price advances have disrupted 
normal price relationships. Prospects 
for over-all consumer canned foods de- 
mand during the opening quarter of 
1961 are generally regarded as prom- 
ising, notwithstanding the fact that the 
industrial pace has slowed perceptibly. 


TOMATOES.—With the market in 
strong hands, buyers are picking up 
supplies as needed and are not exert- 
ing further upward price pressures by 
endeavoring to stock heavily in the 
face of the current strong statistical 
position of the market. Tri-state can- 
ners continue to hold standard toma- 
toes on the basis of $1.0714-$1.10 for 
Is, $1.35-$1.40 for 303s, $2.25-$2.30 for 
214s, and $7.50 to $7.75 for 10s. In the 
midwest, standard 303s are held at 
$1.40, and California canners have 
likewise moved standard 303s up to the 
$1.40 basis. Florida canners, however, 
have been offering standard 303s in a 
limited way at $1.30. 
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CORN.—Supplies of standard corn 

$1.35 in the East appear to have 
been pretty well cleared, with sellers in 
many instances now asking $1.40 where 
supplies are available. The already 
strong market in the tri-states has got- 
ten a new shot in the arm by a swell- 
ing demand for standard corn from the 
midwest, higher freight rates notwith- 
standing. Fancy golden 303s continue 
to list at a range of $1.60 to $1.65, with 
more demand developing, and extra 
standards are strong at $1.45 to $1.50, 
with most sellers holding at the latter 
figure. Buyers have -been covering ac- 
tively in the 10s, and the price trend 
is definitely upward in the institution- 
al size in all quality ranges. 


PEAS.—New buying in peas has con- 
tinued at a surprisingly brisk rate for 
this season of the year, and the market 
continues strong on all grades. Tri- 
state canners are getting business from 
distributors who normally cover their 
needs in the midwest to an increasing 
degree, it is reported. Standard pod 
run Alaska 303s are strong at $1.25 to 
$1.30, with most sellers at the higher 
end of the range. Extra standards are 
$1.30-$1.35, with extra standard $-sieve 
firm at $1.40. Standard pod run sweets 
are generally quoted at a range of 
$1.30-$1.35, with extra standards at 
$1.35-$1.40, with few available at the 
inside figure. 


BEANS.—With canner offerings on 
the short side, demand for green and 
wax beans remains fairly constant, and 
here again the story is one of firm to 
advancing prices. Standard 303s round 


THE ALMANA 
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Order Today for Prompt Delivery 
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9 Court St., Westminster, Md. 


cut green beans are listing at $1.20 to 
$1.25, with extra standards at $1.25- 
$1.35. Fancy French style is quoted 
anywhere from $1.60 to $1.70, with 
$1.55 offerings apparently cleaned out. 
Standard cut wax bean 303s are diffi- 
cult to locate at $1.30, with sellers 
generally at $1.35, while extra stand- 
ards are held at $1.40-$1.45 and fancy 
at $2.05. 


CRANBERRY SAUCE. — Replace- 
ment buying in cranberry sauce has 
eased a little, but canners are looking 
for an early pick-up. Current offerings 
find fancy strained 300s as low as $1.50, 
with fancy whole quoted at $1.65, 
f.o.b. canneries. 


RSP CHERRIES.—Trade reports in- 
dicate a growing shortage in efferings, 
but high prices have tended to slow 
demand for canned red sour pitted 
cherries. Canners are holding 2s at 
$2.40 and 10s at $13.75 and up, but 
some 2s are reported available at five 
to ten cents below the published price. 


APPLE SAUCE.—New buying in ap- 
ple sauce is only fair, and the market 
is in strong position, with fancy 303s 
quoted at $1.50 and 10s at $8.25 to 
$8.50 f.0.b. eastern canneries. 


CITRUS. — With growing competi- 
tion for available fruit supplies as con- 
centrators and shippers of chilled 
juices get into full production, canner 
costs are firming and the market for 
canned single strength juices is reflect- 
ing this development. Sweetened 
orange juice 2s are being held at 
$1.6214 per dozen, with sweetened 
blended at $1.40 and grapefruit juice 
at $1.1714. Distributors have been buy- 
ing the sugar-added juices to meet im- 
mediate needs, with volume buying 
withheld until natural juices are ready 
for shipment in volume. 


OTHER FRUITS.—Buyers have 
been working against inventories of 
West Coast fruits, with little buying 
interest reported in spot offerings. 
First quarter contract deliveries will 
take care of near-term needs of many 
distributors, but it is expected that 
there will be continuing good spot in- 
terest in those few items where Cali- 
fornia and Northwest canners pro- 
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rated this year. 
undertone. 

CANNED FISH.—Season inactivity 
is reported in Maine sardines, and can- 
ners are holding prices unchanged and 
awaiting the start of trade buying for 
Lenten needs. ... Salmon was routine 
and unchanged throughout the week, 
with buyers still on the lookout for 
pinks and chums. . . Tuna was quiet 
and unchanged. 


CALIFORNIA MARKET 


Tomato Products Advance Again—Fruit 
Cocktail Eases Off—Other Fruits Steady 


By “Golden Stater” 


San Francisco, December 15, 1960 
With tomato acreage being negoti- 
ated at $25 a ton ($2.50 a ton higher 
than last year), cannery and labor costs 
up about 5 percent in 1961, a leading 
packer has announced increases on 
tens paste, puree and catsup to go into 
effect the end of December. ‘Tomato 
paste 26° $13.50 up per dozen; 30% 
$15.00 up. Tomato puree 1.07 sp. gr. 
$9.25; 1.06 sp. gr. $8.25; 1.045 sp. gr. 
$7.25, all up 25¢ a dozen. Fancy cat- 
sup $10.50; extra standard $9.50; stand- 
ard $8.50; also up 25¢ a dozen. 
The lead taken by this canner should 
be followed by others. Confirms re- 


Prices show a steady 


peated reports that the short items are 
paste, puree and catsup (tens). For 
the most part these prices apply only 
to contracts, as new business on these 
items has been confirmed only at over- 
the-market prices. ‘This applies to 
paste more than puree or catsup, due 
to re-manufacture trade that has been 
caught without supply. 

The lethargic canned fruit market 
has been highlighted this week by an 
ease-off on fruit cocktail. This popular 
holiday item has moved well but trad- 
ing has developed at $2.00-2.05 for 
303s, $3.00-3.10 for 214s, and $11.25 on 
10s, all choice grade. 

Cling peaches have held steady at 
last week’s reported market but the 
trade is buying cautiously. The big 
question is what November/December 
movement will show. 

Freestones still show best movement 
but hard to get prices up as supply is 
still large. Price governed by quality 
with top fancy held down by the off- 
grades. 

Pears in best and strongest position 
as movement is maintained in spite of 
higher new pack price range. 

Apricots are the big, doubtful item. 
Trading on tens governed by the big 
state agency bids but trade activity in 
shelf sizes has been at stand-still, hence 
it is hard to figure a market. 


LITHOGRAPH CO., BRIDGETON, N. J. 
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Instead of starting this report with 
“The Situation,”it seems appropriate 
to ask: “With the reported nationwide 
shortages of vegetables, when will the 
trade step in to feature the plentiful 
and reasonably priced fruit items 
(pears an exception)?” 


CANADIAN PACKS 


Canadian Packs of some of the more 
important fruits and vegetables for the 
year 1960 were a trifle larger than the 
1959 packs, according to a November 
28 report by the Canadian Food Proc- 
essors Association. Final packs on a 
number of items have not yet been 
completed. 

The following comparisons with 
1959 in parentheses, are of interest. 
Figures are in actual cases all size cans: 
Whole kernel corn 1.248,272 (1,139,- 
841), cream style corn 2,271,894 (2,149,- 
728), corn on the cob 105,015 (123,905), 
green beans 721,959 (640,947), wax 
beans 1,128,409 (978,925), canned 
peaches 1,744,259 (1,588,588), plums 
251,718 (244,948). 

In pounds frozen green beans 4,721,- 
497 (3,633,736), wax beans 929,944 (1,- 
032,742), corn 10,045,422 (8,416,293), 
corn on the cob, 388,670 (495,618), 
peaches 310,807 (1959 pack not avail- 
able). 


EQUIPMENT 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


| HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
SUCCULOMETERS, CORN METERS, 
AND ACCESSORY EQUIPMENT. 


THE UNITED COMPANY 


WESTMINSTER MD 
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STATISTICS 


CALIFORNIA PEAR PACK 

The 1960 California pack of canned 
pears, on a converted 24/21% basis, 
was equivalent to 4,651,607 cases, ac- 
cording to a Nov. 26 report of the 
Canners League of California. This 
year’s pack compares with a pack last 
year, on a 24/214 basis, of 5,227,522 
cases. 


MISCELLANEOUS PACKS 

Figures released by the National 
Canners Association report the 1960 
packs for the following named foods: 


CANNED PEACHES—On the basis 
of 24/21%’s the 1960 pack totaled 30,- 
014,476 cases as compared with the 
pack in 1959 of 29,300,849 cases. 


CANNED BERRIES—The canned 
blackberry pack on the basis of 24/ 
214's for 1960 was 193,001 cases, which 
compares with the 1959 pack of 354,- 
659 cases. The boysenberry, logan- 
berry, and youngberry pack for 1960 
totaled 76,978 cases as against 181,548 
cases in 1959. 


CALIFORNIA FRUITS—tThe 1960 
packs of California Fruits, basis 24/ 
21's, 1959 in parentheses, as reported 
by the National Canners Association, 
are as follows: Canned figs 459,956 
cases (320,675); fruit cocktail 12,784,- 
238 (12,074,018); fruits for salad 771,- 
429 cases (856,919); mixed fruits 358,- 
999 cases (397,967); spiced and pickled 
peaches 677,294 cases basis 24/21/'s 
for 1960 (1959 figures not available). 


CANNED PURPLE PLUMS—The 
1960 pack of canned purple plums 
totaled 369,720 cases basis 24/214's as 
against 1,700,877 cases in 1959. 


CANNED SAUER KRAUT—The 
1960 pack of canned sauer kraut on 
the basis of 24/303 cans ,totaled 8,229,- 
253 cases as against a pack of 9,315,556 
cases last year. 


FROZEN CUT CORN PACK 


This season’s production of frozen 
cut corn reached an all-time high of 
130,938,721 pounds, according to a 
preliminary survey by the National 
Association of Frozen Food Packers. 
This figure is about 8°, greater than 
the previous record pack of 121 million 
pounds frozen a year ago. 

However, the below average August 
first carry-over of 18.4 million pounds 
indicates a total supply for the year of 
149 million pounds—only 5° greater 
than that of last year. This, plus the 
observed rate of movement suggests a 
quite manageable market position. 


Regional distribution of production 
this year departed substantially from 
the historical pattern. While produc- 
tion in both the East and the West 
rose about 20% over that of last year, 
a 30° decrease in Midwestern produc- 
tion was noted. 

The most significant change in dis- 
tribution of the 1960 pack by container 
size was a marked decrease in retail 
sizes and a_ substantial increase in 
large size and bulk freezing. Undoubt- 
edly much of this will later be re- 
packed and marketed in polyethylene 
bags or incorporated in frozen mixed 
vegetables. 


PACKS OF FROZEN CUT CORN 


Year Pounds 

1950 32,997,732 
1951 44,548,510 
1952 . 62,683,636 
. 104,809,364 
1954 .... 78,211,581 
1055 .... 70,041,415 
1056. .... 118,153,015 
.. 112,916,761 
1958 .... 111,038,510 
1959 .... 121,012,915 
1960 130,938,721 


FROZEN PEACH PACK 
According to a preliminary survey 
by the National Association of Frozen 
Food Packers, the current season’s pro- 
duction of frozen peaches amounted to 
a whopping 65,749,227 pounds. This 
is a second only to the 103.6 million 

pound record production of 1945. 
However, while production rose al- 
most 40°, over that of last year, No- 
vember first stocks of 62.1 million 
pounds were not quite 339, above the 


past five year average for that date. ~ 


Thus the indicated rate of movement 
would suggest a continued steady 
market in spite of the heavy 1960 pack. 

The sharp increase in production in 
the Northeast and South gave that 
region more than 20°, of the total 
pack and represented a_ substantial 
departure from historical patterns. 
Substantial increases were recorded in 
both areas but:still the West produced 
only about 68°% of the total and the 
Midwest accounted for a little over 
10%. 

As usual, more than half of the total 
pack was in thirty pound tins. This 
year, a significant increase was noted 
in the use of other large containers— 
notably barrels. While a slight increase 
over last year was noted in production 
of retail sizes, it was nowhere in pro- 
portion to the over-all increase in pro- 
duction. 


PACKS OF FROZEN PEACHES 
Year Pounds 
25,790,592 
32,380,150 
.. 35,454,390 
32,170,960 
. 36,379,902 


CALIFORNIA TOMATO PACKS 


The 1960 California pack of canned 
tomatoes totaled 11,311,417 actual 
cases, consisting of 4,629,670 Fancy: 
3,091,833  Extra-Standard; 2,858,876 
Standard; and 730,988 Italian type, ac- 
cording to a report issued Dec. 10 by 
the Canners League of California. The 
1960 California pack of canned tomato 
juice was 11,941,938 actual cases. Com- 
parable packs of these two items for 
last year were: Tomatoes 10,173,126 
cases; and Tomato Juice 11,349,279 
cases. 

Other 1960 California packs of to- 
mato products announced the 
League were: tomato catsup, 13,490,- 
400 cases; tomato chili sauce, 1,249,770 
cases; tomato sauce and/or hot sauce, 
9,365,183 cases; tomato puree, 2,533,- 
613 cases; tomato paste 7,440,584 cases, 
and tomato products not elsewhere 
specified 1,281,255 cases. 

Comparable 1959 packs of tomato 
products in actual cases were: tomato 
catsup 11,229,125; tomato chili sauce 
1,302,431; tomato sauce and/or hot 
sauce 8,133,718; tomato puree 1,832,- 
874; tomato paste 6,159,819; and_ to- 
mato products not elsewhere specified 
1,404,072 cases. 


CALIFORNIA FROZEN LIMA 
BEANS 

Figures released by the California 
Freezers Association show the 1960 
pack of frozen baby lima beans to be 
30,382,558 pounds, which compares 
with the 1959 pack of 24,013,415 
pounds and a 1958 pack of 22,933,722 
pounds. The 1960 pack shows an in- 
crease of 2614% over the 1959 pack, 
and is the largest frozen baby lima 
bean pack of record in California. 

The same source shows the 1960 
pack of frozen Fordhook lima beans to 
be ,60,594,242 pounds in California, 
which compares with-the 1959 pack of 
46,545,969 pounds, and a 1958 pack of 
52,549,648 pounds. The 1960 pack is 
30.2% larger than the small 1959 pack 
and is the largest pack since 1957. 


CORRECTION: N. W. PEAR 
PACK 


In the December 5 issue of this pub- 
lication, page 22, it was reported that 
the 1960 pack of canned pears in the 
Northwest on the basis of 24/2148 
totaled 2,291,019 cases. This report is 
in error. ‘The correct figure for the 
1960 Northwest pack of canned pears, 
on the basis of 24/2148 is 2,991,019 
cases, which compares with the pack 
last year, same basis, of 3,625,143 cases. 
The report covers all canners in Ore- 
gon and Washington known to have 
packed pears. No commercial pack 
was reported from Idaho or Montana. 
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GOVERNMENT WANTS 

General Services Administration, 7th 
& D Sts., S. W., Washington 25, D. C., 
has asked for bids on the following re- 
quirements, to be opened on the dates 
stated: Canned Asparagus—December 
21, 1960; Canned Peas—December 22, 
1960. 


FOOD AND DRUG MATTERS 


Orange Juice—The Food and Drug 
Administration will hold a_ public 
hearing at 10 o'clock on the morning 
of January 30 in the Main Auditorium, 
Health, Education & Welfare Build- 
ing, 330 Independence Avenue, South- 
west, Washington, D. C., concerning 
the re-establishment of definitions and 
standards of identity for orange juice 
and orange juice products. 


Evaporated Milk—Foremost Dairies 
of San Francisco have petitioned Food 
& Drug proposing that the standard of 
identity for evaporated milk be amend- 
ed to permit the use of Carragheenin 
(extract of Irish moss) as an optional 
ingredient in a quantity not exceeding 
0.015% by weight of the finished evap- 
orated milk, with the further provision 
that “it is sealed in a container and so 
processed by heat, either before or af- 
ter sealing, as to prevent spoilage.” 


B&O WILL PROVIDE SPECIAL 
CARS TO CONVENTION 


The B&O Railroad has advised that | 
special cars have been reserved on the | 


Capitol Limited between Baltimore / 
and Chicago, beginning January 21,; 


for those from the ‘Tri-State area wish- | 
ing to travel together. The Capitol | 


Limited leaves Camden Station, Balti- 
more, 4:20 P. M. arriving Chicago 8:15 
A. M. Returning it leaves Chicago at 
4:00 P. M. arriving at Baltimore at 
9:40 A. M. A special family fare plan 
permits a wife to travel both ways for 
the price of one way when her hus- 
band buys the full round trip ticket. 
Reservations should be made with E. 
R. Watkins, passenger representative 
at the Baltimore office. 


BE SURE YOU HIT THE RIGHT PEOPLE 


BROKERS CONVENTION 
(Continued from page 10) 
advertising agencies, as well as NFBA 

member brokers. 

Mr. Frank Johnson of the Univer- 
sity of Delaware told the NFBA audi- 
ence that his University’s study of food 
broker operations is the most ambi- 
tious ever undertaken in this field. 
The results, he said, should be helpful 
in presenting facts and analysis upon 
which brokers can act in order to get 
the most mileage from their operating 
dollars. The study, he said, is about 
half finished. The survey data has 
been put on some 20,000 IBM = cards 
and tabulations are being made. 

Professor Joseph LeMoine of George- 
town University outlined the schedule 
to be followed in that study. As a first 
effort questionnaires will be mailed to 
brokers the early part of January ask- 
ing for very important information 
necessary to the study. He pointed out 
that the information obtained from 
individual companies would be main- 
tained as confidential. The study is 
part of a two-year program now under 
way in cooperation with NFBA. 

Other featured speakers on the one- 
day program included NCA President 
Milan D. Smith, and Clarence Adamy, 
Executive Vice President of National 
Association of Food Chains. 

Mr. Smith paid tribute to the im- 
portant part played by the food broker 
in the distribution of canned foods, 
and then described some of his experi- 
ences while visiting food industry 
plants and offices in Russia this past 
summer. Russia, he said, is some 20 
to 30 years behind us in food tech- 
nology and automation and because of 
the lack of free enterprise there is no 
need for broker services as such. 

Mr. Adamy chose as his theme “The 
Miracle of Competition.” He spoke of 
the necessity of preserving that free 
competition, the miracle wrought by 
the food industry under this American 
system, and posed the question “is 
there a threat to this competitive sys- 
tem?” 
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PANEL SESSION 

Seldom is there an NFBA meeting 
without a panel session. This year a 
panel composed of a group of princi- 
pals seemed to agree with the recent 
food broker study that brokers should 
be consulted in the formulation of ad- 
vertising and promotion programs. 
The panel was composed of Geoffrey 
Baker, vice president, Ralston Purina 
Company; E. F. Fitzmaurice, general 
manager, Perkins-SOS Division, -Gen- 
eral Foods; John Shafer, vice president, 
Dole Corporation; Ambrose E. Stev- 
ens, executive vice president, Ocean 
Spray Cranberries, Inc.; and Charles 
A. Tucker, general manager, Franch- 
ette Division, Carter Products and 
chairman of GMA Broker Relations 
Committee. 

The panel likewise had judicious an- 
swers to the question of whether dif- 
ferent brokers should be paid different 
rates of brokerage for selling an iden- 
tical product —depends entirely on 
what a broker is asked to do, was the 
concensus of opinion. 


OFFICERS AND DIRECTORS 

George C. Cook of The Harry B. 
Cook Company, Baltimore, was elected 
National Chairman. Other officers 
were as follows: First Vice Chairman— 
R. L. Fitzwater, Jr., R. L. Fitzwater & 
Associates, Camden, New Jersey; Sec- 
ond Vice Chairman—J. E. Raley, Jr., 
Raley Brothers, Inc., Atlanta; Third 
Vice Chairman—R. S. Prewitt, Mc- 
Elroy & Prewitt Company, Des Moines: 
Treasurer—H. Wayne Clarke, Walter 
Leaman Company, Washington, D. C.; 
Member at Large on the Executive 
Committee—J. W. Mailliard, II], Mail- 
liard & Schmiedell, Francisco; 
Watson Rogers, as full-time executive; 
continues as President. 

Members of the Executive Commit- 
tee consist of Messrs Cook, Fitzwater, 
Raley, Mailliard, and the following 
who have served as National Chairman 
in the last three years: H. G. Alexan- 
der, Jr. (1960); Arthur G. Curren, Jr. 
(1959); and Sloan McCrea (1958). 
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ASPARAGUS 
Calif., Fey., All Gr., No. 300 
3.60 
Med.-Small ...... 
Gr. Tip & Wh. Colossal. -3.20 
73.10 
-3.19 
Tri-St. Fcey., All Gr., No. 306 
Colossal ...... 3.7714 
3.77% 
Mid-W., Fey., All Gr., Cuts & i. 
No. 8 
No. 10 .. ° -13.00-14.00 
BEANS, Stringless, Green 
East 
Fey., Fr. Style, 8 oz. ..1.05-1.10 
1.60-1.75 
Cut. Gr., No. 303. .1.40-1.60 
Ex. Cut Gr., 
1.35 
Std. BOR: 1.20-1.25 
50-6.75 
Wax, Fcy., Wh., 3 sv., 
Cut, sv. «+» No. 303... .1.55-1.60 
8.60-9.00 
Ex. Std, Cut, No. 303 ..1.40-1.45 
8.00 
, Wh., Fey., No. 303. .1.80-2.85 
Fey., Cut, No. 303. -1.40-1.55 
8.50-9.50 
7.50-9.00 
Std., Cut., No. 303 ....1.15-1.25 
Wax, Fcy., “Cur, 3 sv. 
Bx. Btd., NO BOS 145-1.55 
8.00-9.00 
7.25-7.50 
South 
Fey., Wh. Gr., No. 303 ...... 1.90 
Fey., Cut, Gr., No. 303...... - 
1.25 
No. 10 6.25.6.50 
Blue Lakes 
Fey., Vert. 3 sv., No. 303 ..2.45 
Fey., Cut, 3 sv., 
1.75 
Ex. St., 5 av., 1.48 
BEANS, LIMA 
East 
Fey., Tiny Gr., No. 303 ..... 2.50 
Small, Be. BOB 2.10-2.15 
Medium, 1.90 
11.00 
Ex. Std., G.&W., No. 303 ..1.45 
10.00 
Mid-West 
Fcy., Tiny Gr., No. 303.2.25-2.50 
.. .13.75-14.00 
Small, No. 303 ....2.00-2,10 
12.00-12.25 
Medium, No. 303 
1.00 
Ex. Std., Gr. & W., No. 303 . “> 45 
BEETS 
East, Fcy., 
Fey., Sliced, “No. ae 
Midwest. Fey., Sl., 8 oz. ...82% 
a. 10- 1.15 
5.50-5.75 
Diced, Be. BOS. -1.00 
4. 50- 4.75 
CARROTS 
East, Fey., Dice, 
1.12%-1.20 
6.50-6.60 


Mid-West, Fancy, Diced, 
= 


East 
W.K. & C.S. Golden 
8.75-9.25 
Ex. Std., No. 303 -1.45-1.50 
Shoepeg, Fey., No. 303 ..1.50-1.75 
Ex. Std., No. 303. -1.35-1.60 
Mid West 
W.K., C.S., Gold., Fey., 
Ex. No. 303 ......1.45-1.55 
8.75-9.00 
Co. Gent., W.K. & C.S. 
Ex. Std., No. 303 ...... 1.50-1.60 
PEAS 


East Alaskas 


2.50-2.60 
2 sv., & oz 1.27% 
2.05 
11.75 
1.60 
9.25 

Ex. Std., 2 sv., No. 303. .1.40-1.50 
S.00-8.78 

Btd., ev.,. NO. BOS. 1.30 
7.50 
4 sv., No. 303 . 1.25-1.30 
7.00 
Pod. Run, No. 303 ....1.25-1.30 


East Be 


Fey., Pod. Run, No. 303 1.45-1.50 


o. 
Ex. Std., No. 303 . -1.35-1.40 
7.75-8.00 
1.30-1.35 
Midwest Alaskas 
1.65-1.75 
1 sv., No. 303 2.60-2.70 
13.50-14.75 
2.00-2.05 
12.00-12.25 
@V.. Mo. 1.55-1.65 
Ex. Std., 3 sv., 8 0z. .92%-.97% 
3 sv., No. 303 .. 1.40-1.50 
8.50-8.75 
1.35 
8.00 
1.30 
4 ev., No. 10 
Mid-West Sweets 
Ungraded, No. 303. ..1.55-1.57% 
Ex. Std., 3 sv., No. 303 1.40-1.45 
4 sv., No. 303 -1.35-1. 37% 
8.25 
Ungraded, No. 303. as 35- 1. ‘37% 
7.75-8.25 
Ung., No. 303... .1.20-1.82% 
PUMPKIN 
Midwest, Fey., No. 2%.....1.65 
5.75 
East, Fey., No. 2%. -1.55-1.60 
5.50-5.75 
SAUERKRAUT 
Midwest, Fey., No. 303 1.42% 
6.40-6.60 


SPINACH 
Tri-State, Fcey., No. 303. 


CANNED FOOD PRICES 


.50 
Ozark, Fey., No. 303...... 
No. 
Calif., Fey., No. 303..1.12%-1.15 


SWEET POTATOES 


Tri-States. syr., Nq 303.....1.56 
.2.40-2.50 
8.50-8.50 

TOMATOES 

Tri-States 

2.50 

Std., No. 1 1.07% -1.15 
2.25-2.30 
7.75 

7.00-7.25 

Ex. Std., No. 1 1.15-1.20 
1.55-1.60 
8.25-8.50 

1.05 

Calif. Fey., S.P., No. 303 1.80 
2.65 

1.35 

&t., No. 1.45 

Texas, Std., No. 303 ........1.35 


rOMATO CATSUP 


10.25-10.50 

Mid-West, Fey.. 14 oz . -1.80 
10.75 

East, Fcy., 14 oz. a: 87% - 1. 92% 
11.00-11.90 

rOMATO PASTE 

Calif., Fey., 96/6 oz. ...7.85-8.00 
No. 10 (per doz.) 
13.00-12.50 
14.75-15.00 


Mid-West 
No. 10 (per doz.) 26%....11.75 
TOMATO PUREE 
Calif., Fey., 1.06, No. 303 1.67% 


Mid-West, Fey., 1.045, 
1.00-1.05 
Bast, Fey., 1.045 No. 1...... 1.10 
7.50 
FRUITS 
APPLE SAUCE 
East, Fey., No. 303 ....1.50-1.55 
Calif. (gravensteins) 
Choice, No. 303 ..... besnves 1.40 


APPLES (East) 
Sl., NO. 10 OO 
APRICOTS 


Halves, Fcy., No. 2% ...... 4.00 
13.50 
11.25-11.50 
BP. Pie, BO. 12.uu 
Fey., Wh. Peeled, No. 2%....4.00 
19.80 
BLUEBERRIES 


No. 300 H/S 
No. 10, Water ...........16.00 


CHERRIES 
R.S.P., Water, No. we .2.40 
RA, Pey., Me: 
COCKTAIL 
2.17% 
12.10 
o. 2%... 3.00-3.10 
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GRAPEFRUIT SECTIONS 


Fla. Fey., No. 308 .... 
Fcy., Citrus Salad, 
PEACHES 
Calif., Cling Fey., No. 303..1. ri 
NOs 20. as 
Choice, No. 303 ST 1.67% 
Ne. 16 .. 8.75-9.00 
2.30 
Fcy., No. 2% 
EARS 
Std., No. 303 . 
3.15 


VINEAPPLE—Per case 
(Toll & Wfge. extra) 


Hawaiian, Fey., 24/2....6.95 
6/10 7.50 

Crushed, "2472 5.60 

Sta., Slices, 24/2 

VLUMS, PURPLE 

N.W., Foy., No. 303 ........ 

Choice, No. 303 2.07% 
NO, 10 

JUICES 
APPLE 
Midwest, 1 qt. gl. .2.20-2. 24 
46 oz. tin 
CITRUS BLENDED 

GRAPEFRUIT 

URANGE 

1.62% 

3.65-3.75 
VINEAPPLIE—Per Case 

Hawaiian, Fcy., 24/2........2.60 

TOMATO 

Bast, Pey., NO. 2 1.20-1.25 
2.50-2.55 

Mid-West, Fey., No. 2....... 1.25 
46 OB. 

Calif., Fey., No. 1.25 
5.25 


FISH 


SALMON—Per Case 48 Cans 
Alaska, Red, No. 1T. .35.00-36.00 


Red, MO. Wisc 32.00 
19.00-20.00 
P.B. Sockeye, 25.00 
Chum, Tall, No. 1 . 24.50 


SARDINES-—-Per Case 
Calif.. Ovals, 24/1's .....4.25-4.50 
Ovals, 8.00 
No. 1 T., Nat. 
Maine, 4 vil Keyless. . -8.50-9.00 
¥% Oil Key Carton ..... ees 
SHRIMP—Reg. 5 oz. per doz. 
Jumbo .. .... 
Medium 
small 
Broken .... 
TUNA—Per Case 
Fey., White Meat, %’s 13.00-14.00 
Fey., Light Meat, %’s......11.00 
Chunks 50-10.00 
7 


1960 


Sliced, No. 303 1.40-1.45 
Oe 
20 
= 


